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The concept of smart specialization as a methodological basis
for the development of cross-border tourist markets

The potential of the concept of smart specialization and its application for the development of cross-border
tourism markets is considered. The Europe 2020 Strategy, based on the principles of smart specialization,
sustainable and inclusive development, has been analyzed. The prospects for the development of tourism in
the context of the priorities of the Europe 2020 Strategy are defined: according to the Strategy, tourism is
not allocated as a sphere of concentration of resources, at the same time, tourism is stimulated on the basis
of smart specialization. It was found that 28 EU regions chose tourism as one of the priority activities in
innovative development strategies. Another 44 regions focus on various aspects of economic development
indirectly related to the tourism industry. The directions of development of tourism on the basis of smart
specialization are substantiated, among them: modernization by means of application of different kinds of
technologies, which will have an impact on the efficiency of tourism sphere functioning; activization of scientific
researches on the functioning of the tourism sector, introduction of scientific research into practical activities;
the creation of clusters, the development of local networks to include more local entrepreneurs; use of energy
efficient buildings and environmentally friendly transport, production of innovations in such areas as medical
tourism, health tourism, etc.; search for new entrepreneurial initiatives in the field of tourism that would allow
to attract and effectively use human (including creative) potential, for example, business or active tourism.
1t has been established that in Ukraine, smart specialization as an innovative decision-making system in the
field of regional and structural policy in practice has not been developed at all.
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Problem statement. The implementation of the Association Agreement with the
European Union, as well as economic integration into the EU common market, and
ensuring inclusion in the global value-added chains are important directions of social
and economic development of Ukraine in the nearest future. «Europe 2020: A Strategy
for Smart, Sustainable and Inclusive Development» [4] is the basic document defining
the EU’s future development policy. The development of Ukrainian-Polish cross-border
markets, in particular tourist destinations, can not be considered outside of this
strategy. In view of this, the principles laid down in the Strategy Europe 2020 should
become the conceptual basis for the development of cross-border tourist markets.

Analysis of recent research. According to Bevilacqua S., Pizzimenti R., Maione
S. (2016) [1], the concept of smart specialization and a place-based approach are the
basis of modern Strategy Europe 2020. Smart specialization is the ability of the region
to focus on the development of core competences, using opportunities to concentrate
resources in order to achieve the stated goals (Foray, 2015) [5].

The concept of smart specialization is quite new. It was first introduced in the report
of D. Foray and B. van Ark’s work «Smart Specialization in a truly Integrated Research
Area is the key to attract more R & D to Europe» [6] in 2007 and was developed on the
basis of criticism of European industrial policy. As an ideology and strategic priority
for EU development, it was presented in Europe 2020 Strategy, which, along with
the principles of sustainable and inclusive development, was recognized as one of the
three fundamental priorities.

This priority foresaw resistance to the following four areas:

1. Research and innovation;

2. Information and communication technologies;

3. Competitiveness of small and medium enterprises (SMEs);

4. The transition to a low carbon economy.
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These areas formed the basis of the EU’s policy of financial support within the
framework of structural funds.

The main principle of the search for promising directions for the future specialization
of the region was the so-called entrepreneurial discovery — finding the points of the
regional potential for the effective use of technologies in order to change the production
function of specific promising sectors of the regional economy. The authors considered
this the main principle of smart specialization, which distinguishes this innovative
approach to defining the priorities of regional development from the previous ones. At
the same time, the developers of the idea of smart specialization remarked that «any
model that does not contain this condition will have a completely different character.
«At the same time, smart specialization was assigned the task of mitigating certain
regional problems (lack of human capital, inequalities in access to innovation) that
hindered the full realization of regional potential and made technological changes in
the basic branches of the regional economy impossible. In general, smart specialization
is positioned by its authors as a model of territorial development, based on structural
changes, aimed at creating competitive advantages of regional economies at the expense
of specialized diversification and transfer of innovations [1].

The application of this new approach is defined as a key component of cooperation
within the framework of the European Neighborhood Policy on the possibility of
using European structural and investment funds. Proceeding from the need to join
the Strategy of Smart Specializations of the European Union, in Ukraine since 2016,
quite active work is under way to develop a position agreed upon with the EU.

The paper purpose is to reveal the potential of the concept of smart specialization
as a methodological basis of development of cross-border tourist markets.

Major research findings. To adequately apply the principles of smart specialization and
to obtain positive results on this basis, it is extremely important to correctly understand
the essence of this innovative system of smart solutions developed by the European Union
to intensify structural changes in the regional economy, the formation and development
of regional capacity for effective functioning in the major world markets. However,
smart specialization in Ukraine, as an innovative decision-making system in the field of
regional and structural policy, has not been developed in practice at all.

Speaking about the tourism industry, it is not considered as a priority for smart
specialization either in Ukraine or in the EU, as it is characterized by relatively lower
innovation and the need for smart technologies in contrast to high-tech spheres of the
economy. Moreover, as researchers point out, tourism policy research is «extremely
fragmented and largely ignored, which demonstrates a certain isolation of tourism
from innovation policy and discourses of innovation systems» [7].

At the same time, the detailed study of the strategic objectives of the development
of the regions of the EU, presented on the Smart Specialization Platform (http://
s3platform.jrc.ec.europa/) and included 153 regions from 19 member countries,
allows to say the following. Even in spite of the skepticism about the classification of
tourism to the areas of smart specialization, 28 EU regions chose tourism as one of
the priority activities in innovative development strategies. Another 44 regions focus
on various aspects of economic development indirectly related to the tourism industry,
such as maritime transport and logistics, fisheries and aquaculture, shipbuilding,
construction, maritime tourism, etc. Most countries / regions that did not include
tourism in their development strategies are actually financing tourism-related projects
for other thematic objectives, mainly for the purpose of «competitiveness of small and
medium-sized enterprises».

In fact, according to the Europe 2020 Strategy, tourism is not allocated as a resource
concentration area. At the same time, the development of tourism is stimulated on
the basis of smart specialization. In particular, about 1.3 billion euro can be involved
through the development of small and medium-sized businesses in tourism, about
4 billion through the development of a cultural heritage, which is basically a state
infrastructure.

Among other thematic areas, the following should be noted:
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—  The purpose of «research and innovation» is to strengthen the potential of research
and innovation (R + I) in the field of tourism and related industries through
comprehensive interconnection and support for university-business cooperation. In
particular, in support of business innovation, product diversification, value added
innovation, management and skill development, the development of specific aspects
and niches for competitive advantages (for example, green tourism, sustainable
tourism, health tourism, etc.);

—  The second objective stimulates the development of information and communication
technologies solutions for tourism business and the further development of
e-tourism offerings;

—  The third goal is to finance projects aimed at supporting entrepreneurship, for
example, investing in the launch or modernization of small and medium-sized
enterprises in the field of tourism through grants, as well as consultancy services
for small and medium-sized businesses.

For example, one can not assume that the Alpine tourist region itself develops
on the principles of reasonable specialisation. However, as new projects are being
implemented in the region, which foresee, for example, the active use of information
and communication technologies (ICTs) aimed at changing the operational process of
tourism services or expanding the list of tourist services, this region in the near future
may turn into a «region of smart specialization [5].

Within these programs, the tourism industry could claim 8.8 billion euros during
2014-2020. To compare the expenditure of EU funds related to tourism and culture in
the previous program period 2007-2013 amounted to 10.3 billion euros [9].

In what do we see the potential of tourism development on the principles of smart
specialization? In our opinion, the following areas should be highlighted here:

1. Modernization through the use of various technologies that will have an impact
on the efficiency of the tourism sector:

—  Use of geodata for the development of tourism programs, creating geoportals;

— Implementation of ICT and digital media technologies for the modernization of
the tourism sector, improving the quality of tourist services;

— Application of ICT for improving the quality of tourism management at all levels;

1. Activization of scientific researches of functioning of the tourist sphere,
introduction of scientific developments in practical activity;

2. Creation of clusters, development of local networks in order to include more
local entrepreneurs;

3. The use of energy efficient buildings and environmentally friendly transport;

4. Production of innovations in such areas as medical tourism, health tourism, etc.;

5. Search for new entrepreneurial initiatives in the field of tourism that would
allow to attract and effectively use human (including creative) potential. For example,
business or active tourism;

6. The use of tourism as a stimulator for the development of related sectors of the
economy, in particular, agriculture, ICT, renewable energy, construction, etc.

Consequently, European experience proves that it is important to consider tourism
not as a sphere in the shadow of the industrial sector but as an integral part of the
regional innovation system and an element of the development of the knowledge economy
in the region. Unpredictable in modern conditions is a tourism development strategy
based solely on the use of cultural and natural resources. Equally incorrect is the
vision of modernization and innovative tourism development solely in the more active
use of ICTs and the Internet. Equally important role should be played by managerial
innovations, the production of innovative services, the use of technologies related to
the use of robotics, innovative medical equipment, renewable energy, etc.

The European Commission divides innovative strategies into three types: technology
leadership strategies; strategies of imitation of innovations; preventive strategies to
avoid globalization risks. If this classification is used, then the second type of innovation
strategy can be considered optimal for tourism enterprises / clusters / markets, that
is to say the widest possible use of already developed innovations.
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In general, the concept of smart specialisation can be considered a turning point for
European policy. The latter focuses on finding new innovative growth-enhancing points
that can enable regions to oppose the negative economic manifestations of globalization.

Important for our research in the context of the combination of innovative
development factors, and institutions operating in the region is the concept of a «smart
region». This concept is a logical extension of the concept of a smart city [3, 8].

While the power of the «smart city» lies in the effect of economic agglomeration,
which leads to higher rates of innovation, productivity and technological infrastructure
development, the «smart region» is developing at the expense of local values such
as the environment, culture, landscape and communities, which become structural
elements of economic growth. Thus, the interaction between technologies, innovations
and specific local values, such as local cultural heritage, a network of interactions
between small and medium enterprises and knowledge centers can have the potential
to stimulate local economies and increase local competitiveness. Thus, the technology
paradigm within the smart region exhausts itself and becomes one of the tools that
can reconstruct the spatial interaction chains within the territories and communities.

In general, the development of smart regions at the expense of technological
innovation can be complemented by the development of cultural and business tourism,
agriculture on the basis of sustainable use of nature, the introduction of logistics and
knowledge network [3]. Therefore, the application of the concept of smart specialization
in a local dimension contributes to economic growth, along with the improvement of
natural, human and social resources, by transforming local identity into a decisive
factor in the dissemination of innovative services.

Conclusions. Thus, in the context of the implementation of the Europe 2020 Strategy,
the development of cross-border tourism markets between Ukraine and the EU countries
should be based on the principles of smart specialization, sustainable and inclusive
growth. At the same time, tourism itself, as one of the highly dynamic spheres
of economic activity, has the potential for development on the basis of the active
involvement of innovative products, information and communication technologies, as
well as the effective use of the internal potential of the transborder region in order to
identify new entrepreneurial initiatives and points of economic growth. This, in turn,
will in the long run allow to proceed to the implementation of a smart region model.
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Maascbka M. I1., Binaniok O. II. Konuenuisi cmapr-cnenianizanii sik MeTog0J10riYuHa 0CHOBA PO3BUTKY
TPAHCKOPAOHHUX TYPUCTHYHHX PUHKIB.

Posensinymo nomenyian konyenyii cmapm cneyianizayii ma nanpsmu i 3acmocy8antsi OJis pO3GUMKY MpaHCKOpOOH-
HuxX mypucmudrux purkis. [lpoananizosano Cmpamezito pozsumky €seponu 2020, saxa 6azyemucs Ha nPUHYUNAX pO3YMHOT
cneyianizayii, cmano2o ma iHKIO3U6HO20 PO36UMKY. Buznaueno nepcnekmusu po3eumxy cpepu mypusmy 8 KOHmekcmi
npiopumemie Cmpameeii €epona 2020: ionosiono 0o Cmpamezii mypusm ne 8uoiieHo 8 poii cepu KOHYeHmpayii
Pecypcie, B00HOUAC CIMUMYTIOEMbCS PO3GUNOK MYPUSMY HA 3acadax po3ymHoi cneyianizayii. Buseneno, wo 28 pezionie
€C ob6panu mypusm sk 00UH 3 NPIOPUMEMHUX 8UOI6 OIILHOCTI 6 IHHOBAYIUHUX cmpamezisx po3eumky. Ll]e 44 pezionu
30cepe0diceni Ha PI3HUX ACNEKMAX eKOHOMIYHO20 PO3GUNIKY, ONOCEPEOKOBAHO NOG SI3AHUX 3 MYPUCIIUYHOIO THOYCMPICEIO.
Ob6rpynmosano Hanpamu po3gumKy mypusmy Ha 3acadax posymnoi cneyianizayii, cepeo sakux: MOOEpHI3ayis WISXOM
3aCmMocy8ants pizHo2o pooy MexHonoeill, wo mamume NIUE HA eheKMmusHicmy QYHKYIOHY8aAHHA chepu mypusmy;
aAKmuizayis HaAyKoBUX 00CHIONCEHb (DYHKYIOHYBAHHS MYPUCIUYHOL chepul, BnpOBAOdICEHHs 8 NPAKMUUHY OiSIbHICIb
HAYKOBUX PO3PODOK, CIMBOPEHHS KIACMEDPIB, PO3GUMOK TOKATbHUX MEPENIC 3a0JI BKIIOUEHHA OINbUIOT KiTbKOCII Micyegux
nIONpUEMYie; BUKOPUCIAHNS eHepeoedeKmueHux Oydigelb ma eKon02iUHO YUCMO20 MPAHCROPMY, NPOOYKYEAHHS
IHHOBAYIU Y MAKUX chepax, K MeOUHHUL MmypPUusM, 0300pOGHULL MYPUM MOWO; NOUWLYK HOBUX NIONPUEMHUYLKUX IHIYIAMUe
v cehepi mypusmy, sKi 6 00360451 3aAyYamMU MA €HEeKMUBHO BUKOPUCHOBYBAMU THOOCHKULL (30KpeMd KpeamusHull)
nomenyian, 0Jis npUKAA0y, OLL08Ul Yu akmugruil mypusm. €sponeticokuil 00C8i0 00800UMb, WO BANCTUBO PO32TAOAMU
Mypusm He K cghepy, wo nepedysac 8 mini NPOMUCIOB020 CEKMOPY, d K HEGIO 'EMHY CKIA008Y PeiOHANbHOI IHHOBAYIHOT
cucmemu ma eieMenn po3sumKy eKOHOMIKU 3HAHb Y pelioni. besnepcnekmusnor 6 Cyuachux ymosax € cmpamezis
PO3GUMKY MYPUIMY, o OA3YEMbCA BUKTIOUHO HA 3ACA0AX GUKOPUCTAHHA KYIbIMYPHUX | npupooHux pecypcis. Tax camo
XUOHUM € DayeHHsi MOOePHI3ayii ma IHHOBAYITIHO20 PO3GUMKY MYPUIMY BUKTIOUHO Y OLIbW akmueHomy sukopucmanni IKT
ma Inmepnemy. He menw sasxcaugy pons maioms 6idiepamu ynpasiincoKi iHHO8AYil, NPOOYKYS8AHHs IHHOBAYIIIHUX 8UOIE
nociye, BUKOPUCMAHHS MEXHONO02I, NO8 SA3AHUX 3 BUKOPUCIAHHSM POOOMOMEXHIKU, IHHOBAYIUHOT MeOuyHol anapamypu,
8i0HOBMI06aHOI eHepeemuKy mowjo. Bcmanosneno, wo 6 Ykpaini cnapm-cneyianizayis came sk iHHO8ayitina cucmema
nPpUHAMMSL piwens y cepi pecionanboi ma cmpyKmypHoi ROTIMUKY Ha RPakmuyi 63a2ai e Ompumana po3eumxy.

Kniouosi cnosa: posymna cneyianizayis, mypusm, pe2ioHanibHutl po36UmoxK, po3yMHUL pecion, mpaHcKopOOHHUI
MypUCmudHUL pUHOK.
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